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Gender Target

•Men and women respond differently to many things in life and unsurprisingly 
how they respond to adverts varies too - but do gender-targeted adverts 
work?

•YES, below brands already using gender targeting on myTV SUPER 

Female target CTR : 0.51%
*myTV SUPER Overall average : 0.17%

Our CTR : 0.30%
*myTV SUPER Overall average : 0.17%

Source : Doubleclicks Ad Server, Jan 2018 



Minimize wastage

•Using Gender targeting can let 
your product connected with right 
audience.

•For example: sanitary pads, high-
end car, the brand/product having 
long-term stereotype

Much more brand can use gender targeting. 
Take home related product as example: 
Kitchen product, consumption article  Female
High-volume product: TV, Mattress Male



Don’t fall back on gender stereotypes than on clever, unique 
approaches to a product

•More women have taken on the role of financial mastermind in their families, 
controlling how 88 cents of every disposable dollar is spent [source: IAF in Cannes, France].

•On some special season, you can totally switch your target gender
Jewelry, perfume → switch to target male
Watch, golf gear equipment → switch to female or both gender

It-Bag for Her Gadget for Him



What if both gender are your Potential customers ?

•Simply to prepare 2 set of creative

•For example : Travel package
Male → exciting or challenging activity, Female → shopping itinerary



Unique selling solution that appeals to the habits of your 
specific target

•Reduce wastage by narrowing your segmentation

•You can avoid wasting money and increase opportunity to find new 
customers may benefit from your offering and ready to convert.

•Relevant message to engage audience 

•Help to increase the relevancy of your ads, which will result in higher click-
through rates and engagements

•A higher return on investment

•Enhance your click-through rates and conversions.  After all, viewing behavior 
targeting can convince more people to become sales for your company.



Our 5.2M audience is here and ready for 
get connect with

Male : 49%, Female : 51%



Benefits of working with myTV SUPER

•Top OTT platform in Hong Kong

•myTV SUPER has continuously acquired satisfactory uptake on the number of registered users. 
By 31 December 2017, the cumulative total number of registered users has reached over 5.3 
million across three respective service platform including over 880,000 on Set-top-box, over 
3,800,000 on App and over 660,000 on Web. 

•Full-screen TV experience on a large living-room device with co-viewing benefits

•High viewability

•Marketers can access video ad inventory that the user must view before they can consume 
the desired TV or video content.   The video advertisement is 100% viewable and non-
skippable.

•myTV SUPER carry the best of digital and TV with a very affordable price.
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