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In-video Advertising Showcase

Building Department
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Campaign Summary
Client: Building Department

Campaign detail:

Phrasel

Phrase 2

Campaign Period

Jul 29 Aug 19, 2019

Sep 26; Oct 15, 2019

Ad unit 8 8

Total exposuréime 83 sec 85 sec
Placement Sighage Sighage
Program

Total impressions Over 4.1M Over 3.2M
TotalreaciSummation)  Over 2.5M Over 1.6M
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Scene 1Signageoutside Building Under Construc

TSN

Exposure Date: Aug 5, 2019

Program:
Performance :

Live Catch up Live Unique Browsers| Catch up Unigque Browser;
Impressions Impressions Reach Reach

77,919 77,367 101,114 95,795
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Scene2: Signageon Highway

Exposure Date: Aug 9, 2019
Program:
Performance :

Live Catch up Live Unique Browsers| Catch up Unigque Browser;
Impressions Impressions (Reach) ((REET))
81,966 81,426 119,261 109,607
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Scene3: Sighageoutside Shopping Mal

Exposure Date: Aug 12, 2019
Program:
Performance :

Live Catch up Live Unique Browsers| Catch up Unigque Browser;
Impressions Impressions Reach Reach

76,200 75,644 119,321 106,358
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Scened: Signhageoutside building == -
-
-

Exposure DateOct 2,2019
Program
Performance

Live Catch up Live Unique Browsers| Catch up Unique Browser{§as?
Impressions Impressions Reach Reach

120,043 117,209 56,724 51,860
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Sceneb: Sighageon Taxi Body

Exposure Date: Oct 3, 2019
Program:
Performance :

Live Catch up Live Unique Browsers| Catch up Unique Browser;
Impressions Impressions Reach Reach

83,807 81,226 59,666 54,828



